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Press release 
Brussels, 30 November 2007 

 
 

 
Companies and Stakeholders Explore New Approaches to Corporate Social 
Responsibility at the European MarketPlace on CSR  
 
Brussels, 29 November 2007 --- A record number of 650 representatives from 
companies, NGOs, national governments, media and the European Commission 
attended the European MarketPlace on Corporate Social Responsibility today in 
Brussels, organised for the third time by CSR Europe, the leading European business 
network for CSR. 
 
Günter Verheugen, Vice-President of the European Commission responsible for 
Enterprise and Industry, and Vladimir Spidla, Commissioner for Employment, Social 
Affairs and Equal Opportunities, opened the event and visited the MarketPlace 
where participants from all over Europe, the United States, Japan and China had the 
opportunity to explore 90 company CSR solutions and 16 CSR Laboratories where 
companies and stakeholders explore new joint approaches to CSR challenges. 
 
“Businesses’ cooperation and the involvement of stakeholders can make a key 
contribution to the uptake of CSR in Europe and helps to advance corporate social 
responsibility in the EU as a tool to strengthen the competitiveness of our economy”, 
commented Günter Verheugen. He also stressed the important role that companies’ 
CSR initiatives play for the success of the European Strategy for Jobs and Growth. 
“Therefore, I am delighted to hear that CSR Europe and its members have now 
made their more than 600 CSR solutions accessible to the public via a new website. 
This is for me a telling example of the strong CSR commitment by European big and 
small companies.” 
 
The Commissioners also stressed the need for closer cooperation between all actors 
in society – a goal that the European Alliance for CSR, launched in 2006, has set out 
to pursue. This was also underlined at the afternoon session by Richard Howitt, 
Member of the European Parliament, who handed out awards for the most 
outstanding CSR solutions and Laboratories at this MarketPlace event. The winners 
were chosen by the public and by an international stakeholder panel.* 
 
On the occasion of the MarketPlace, CSR Europe also launched its new website 
(www.csreurope.org) featuring a publicly available database of more than 600 
company CSR solutions and a special section for the European Alliance for CSR. 
 
For more information, please contact: 
Ms Laura Maanavilja, Communications Coordinator, lm@csreurope.org, tel. +32 2 541 
1618 or +32 473 135 693 (mobile). 
 
*Names of the awarded companies and projects as well as all speeches are 
available on CSR Europe’s website (www.csreurope.org) as of 5:30 pm today 
 
About CSR Europe 
CSR Europe is the leading European business network for corporate social 
responsibility (CSR), with around 70 multinational corporations and 24 national 
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partner organisations as members. Originally founded in 1995 by leading global 
corporations and the European Commission, CSR Europe’s mission today is to provide 
a platform for exchange among companies and their stakeholders, and to support 
companies in integrating CSR into the way they do business, every day. For more 
information, please visit www.csreurope.org.  
 
About the European Alliance for CSR 
The European Alliance for CSR is an open partnership for enterprises committed to 
innovative and responsible business practices. The Alliance was launched in March 
2006 with the strong backing of the European Commission to make Europe a global 
pole of excellence on CSR.. So far, more than 230 companies and organisations 
have expressed their support to the Alliance. CSR Europe is a key partner of the 
Alliance. For more information, please visit www.csreurope.org/alliance.  
 
 
 


